
WRITE A BRIEF NOTE ON MARKETING ENVIRONMENTAL FACTORS

Marketing Environment is the combination of external and internal factors and forces which affect the company's ability
to serve its customers.

Examples of Threats are: 1. Talent coordinators posted red flags next to the names of Janet Jackson of the
now-famous malfunctioning costume and other performers. As these markets develop it can create new
markets and new uses for products. Because, on the whole, their needs is the reason for businesses to exist.
Where would we be without the cell phone, digital cameras, text messaging, LASIK surgery, and global
positioning systems? For example, India has one of the youngest populations on earth and is expected to keep
that status. This may lead to harmful reductions in dynamism and challenges regarding the supply of young
workers who, at the same time, have to support a growing population of elderly people. Environmental
scanning is a useful tool for strategic management as it helps them to create and develop the aims and
objectives of the company which assists with the production of the company or organization. For instance, if
the price appears to be on the higher side a decision to reduce it for a short term or even a long term is possible
and could be implemented as quickly as possible. Be sure to explain exactly how a given factor might affect
product sales. Demographic Environment The demographic environment is made up of the people who
constitute the market. Voluntary and not-for-profit organizations Voluntary and not-profit-organizations also
apply the marketing mix in a slightly different way. This is different from the reseller market which includes
businesses that purchase goods to resell as is for a profit. It also requires a company to stay ahead of others
and update their own technology as it becomes outdated. In order to operate and stay in the market for long,
one has to understand and analyze the marketing environment and its components properly. Market
intermediaries include parties involved in distributing the product or service of the organisation. These are all
examples of how the marketing mix can be adapted to suit different marketing contexts and business sectors.
They prefer to eat low fat, low or no cholesterol food. Submit Feedback. Understanding the Competitors
Every niche has different players fighting for the same spot. A technological force everybody can think of
nowadays is the development of wireless communication techniques, smartphones, tablets and so further.
In-depth analysis of the marketing environment reduces and even removes the noise between the marketer and
customers and helps the marketer to understand consumer behaviour better. Understanding consumer needs is
central to any marketing activity and those needs will often be heavily influenced by social and cultural
factors. For example, financial publics can hinder a company's ability to obtain funds affecting the level of
credit a company has. That is understanding this aspect of the marketing environment is much more than
simply being familiar with the latest hi-tech innovations. First, you probably decided what you wanted from a
college. The examples below consider the contexts of FMCG, B2B, services marketing, voluntary and
not-for-profit marketing and online marketing. Each of these departments influences marketing decisions.
Marketing Contexts Marketing in Different Organizational Contexts The marketing mix and the services
marketing mix should be adapted for different organizational and business contexts. Some of these factors are
controllable while some are uncontrollable and require business operations to change accordingly.


