
OBJECTIVE OF PERODUA

One of the Perodua Company's marketing objectives is to increase their market share by increasing the promotion effort.
Another marketing objective of the Perodua is to provide a better service to Perodua's car owner for the purpose of
strengthening the customer relationship.

Sales were up slightly in to and then to in , [8] mainly due to the success of the new Perodua Myvi. Sales[ edit
] The Perodua Myvi was the best-selling car in Malaysia for eight consecutive years, between and  In order to
expand the awareness of their brand, the company active in engage in sponsorship for other organization's
contest. By July it expected to , per year. Product that manufactured by Perodua is fuel efficiency therefore it
will reduce the consumption of the fuel resources. Currently, Perodua come out with the "Oneâ€”hour
Superservis" concept. This can create more value to the customer by providing a reliable service in a shorter
time. Proton delivered 85, units to take a  It was many years since the first national carmaker had been the
best-seller, and though part of the reason was that Perodua's supply in the second quarter was limited due to
phasing-out of the old Myvi and also the problems caused by the amendments to the H-P Act, it has to be said
that Proton's current line-up has drawn many customers, notably the core models Proton Saga and Proton
Persona. Apart from that, the emission of carbon By October it had produced a cumulative total of 1 million
cars. This is because they can offer a car with a stylish design and modern features, fuel efficiency, safety and
quality recognize with an affordable price. Current products in production[ edit ]. The major competitive
advantage of the Perodua is the car manufactured by them. Another marketing objective of the Perodua is to
provide a better service to Perodua's car owner for the purpose of strengthening the customer relationship. The
automobile manufacturer is popular in Malaysia, with the Perodua Myvi having sold 80, units in , outselling
its rival's best selling car, then the Proton Wira , which sold only 28, units in Malaysia. For example, when
there is a special occasion, the company will offer the different promotion such as Merdeka promotion.
Besides that, another marketing objective of Perodua is to gain a better competitive advantage to place
themselves in a better position in the automobile industry both locally and globally. On the other hand,
environmental responsibility is also one of the marketing objectives for the Perodua Company. In the period
â€” Perodua was the best-selling car company in Malaysia. Sales numbers in the UK were small, however, and
in Perodua sold only cars down from in â€” insignificant compared to figures of 28, for Hyundai and 29, for
SEAT. In the first half of , however, Proton overtook Perodua to become the best-selling brand.


